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Abstract 
In recent years, political communication strategies have evolved significantly, 
particularly with the emergence of Millennial and Generation Z voters, who represent 
a substantial portion of the electorate in modern democracies. Young political 
candidates, aiming to win the hearts and minds of these digitally connected and socially 
aware generations, must adopt innovative approaches to effectively engage with them. 
This study explores the political communication strategies employed by young 
candidates to appeal to Millennial and Gen Z voters, focusing on the utilization of digital 
platforms, social media engagement, and value-driven messaging. The research 
highlights how candidates leverage social media platforms such as Instagram, Twitter, 
and TikTok to foster direct interaction with voters, create relatable content, and build a 
personal brand that resonates with younger demographics. Additionally, the study 
examines the role of authenticity, transparency, and issue-based advocacy, especially on 
topics such as climate change, education, and social justice, in shaping the political 
discourse aimed at these generations. By analyzing the strategies of young candidates 
in recent elections across various global contexts, the paper identifies key trends and 
factors that contribute to their success in mobilizing Millennial and Gen Z support. The 
findings underscore the importance of personalized, accessible, and value-driven 
communication in winning the favor of younger voters, as well as the increasing 
influence of digital communication in shaping electoral outcomes. Ultimately, this 
research contributes to a deeper understanding of how political communication is 
adapting to the preferences and behaviors of the new generation of voters, providing 
valuable insights for political campaigns targeting younger demographics. 
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INTRODUCTION 
In recent years, political communication has undergone a profound transformation, driven 

largely by rapid advancements in digital technology, changing media consumption patterns, and 

evolving societal dynamics. One of the most significant developments in this transformation is the 

rising influence of Millennial and Gen Z voters, whose preferences, values, and behaviors are 

markedly different from previous generations. As younger generations, particularly those born 

between 1981 and 2012, come of age and become a larger voting bloc, political campaigns, 

particularly those led by younger candidates, must adapt to the needs and expectations of these 

voters (Bustikova & Zechmeister, 2017). These generational shifts are reshaping the nature of 
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political engagement, requiring innovative communication strategies that embrace the digital age, 

authenticity, and social inclusiveness. 

Millennials and Gen Z—two cohorts that collectively represent a substantial portion of the 

global electorate—are perhaps the most politically engaged and digitally connected generations in 

history. They are characterized by their fluency in digital technologies, their preference for fast, 

transparent, and authentic communication, and their social consciousness, which includes a deep 

concern for issues such as climate change, social justice, economic equality, and political 

transparency. These generational traits have significantly altered the traditional landscape of 

political campaigning, demanding that candidates—especially younger ones—employ new tactics to 

capture the attention and trust of Millennial and Gen Z voters (Harder, 2020). 

One of the central aspects of this political communication shift is the role of social media and 

digital platforms. Unlike older generations, who grew up with traditional forms of media such as 

television, radio, and print, Millennials and Gen Z are digital natives. From a young age, they have 

been exposed to social media platforms like Facebook, Instagram, Twitter, TikTok, and YouTube, and 

use these platforms not only for social interaction but also to seek out political news and commentary 

(McDonald & Deckman, 2023). The shift from traditional media to digital platforms has 

fundamentally changed the way political candidates communicate with their electorate. For young 

candidates seeking to connect with Millennial and Gen Z voters, this means adopting communication 

methods that prioritize engagement, interactivity, and direct messaging over traditional 

speechmaking and long-form debates. 

The digital landscape also empowers young candidates to bypass traditional media channels 

and reach voters directly. Through platforms like Instagram stories, Twitter threads, and TikTok 

videos, candidates can engage in real-time communication with voters, responding to questions, 

addressing concerns, and offering immediate reactions to ongoing events. This capability to reach 

millions of people instantly and authentically has revolutionized how political messages are 

delivered. For young candidates running in an era where speed and adaptability are key, leveraging 

these platforms provides a significant advantage. Through live-streamed town halls, Q&A sessions, 

and viral social media campaigns, young candidates can create a more personal connection with 

voters than ever before, fostering a sense of relatability that resonates strongly with Millennial and 

Gen Z audiences (Yasa, 2024). 

But the digital revolution in political communication is not without its challenges. While 

social media allows candidates to directly communicate with voters, it also creates a highly 

competitive, noisy environment where information can quickly become distorted, manipulated, or 

forgotten. With social media trends constantly shifting and competing narratives vying for attention, 

political candidates must navigate this ever-changing digital landscape with care. Misinformation, 

fake news, and the echo chamber effect—where individuals are only exposed to information that 

aligns with their existing beliefs—can all undermine the effectiveness of digital campaigns if not 

managed properly. Young candidates must not only craft compelling messages that engage voters but 

also ensure their messaging is accurate, consistent, and aligned with the values they aim to represent 

(Alifatunnisa et al., 2024). 

Furthermore, Millennial and Gen Z voters value authenticity above all else in their political 

leaders. They are more likely to support candidates who demonstrate transparency, vulnerability, 

and alignment with their values. Traditional political rhetoric, often perceived as insincere or 

disconnected from the real-life experiences of young people, has little impact on this demographic. 

Instead, young voters are drawn to candidates who appear genuine, approachable, and in tune with 

the challenges they face. This has prompted a shift in how young candidates present themselves: 

rather than relying on scripted speeches or polished political personas, candidates now need to show 



Political Communication Strategies of Young Candidates… 
 

Journal of the American Institute | 1352  

 

their human side, be it through behind-the-scenes videos, personal stories, or direct, unfiltered 

engagement with voters. 

In this context, political communication strategies aimed at Millennial and Gen Z voters are 

focused on cultivating a sense of personal connection and trust. For young candidates, this means 

engaging in two-way conversations with voters, actively responding to concerns, and acknowledging 

the complex realities these generations face. Whether it is through tackling climate change, 

advocating for mental health awareness, or addressing economic disparities, young candidates must 

be able to communicate their policies in a way that resonates emotionally with voters, demonstrating 

not only competence but also empathy. Additionally, issues such as gender equality, racial justice, 

LGBTQ+ rights, and environmental sustainability are key topics that speak to the values of Millennial 

and Gen Z voters, making them central themes in many young candidates' campaigns (Deckman & 

McDonald, 2023). 

The communication strategies employed by young candidates are not only about adopting 

new digital tools and methods but also about addressing the unique challenges these generations 

face. Millennials and Gen Z are often more skeptical of political institutions and traditional power 

structures than older generations, partly due to their exposure to global crises such as economic 

recessions, climate disasters, and political instability (Sumerta et al., 2024). As such, young voters are 

more inclined to support candidates who represent a break from the status quo, those who promise 

to enact meaningful change rather than offer empty rhetoric. Young candidates, therefore, need to 

position themselves as champions of reform, authenticity, and progress, aligning their messaging 

with the aspirations and concerns of these young voters. 

Ultimately, the success of political communication strategies aimed at Millennial and Gen Z 

voters hinges on the ability of young candidates to create a clear, compelling narrative that aligns 

with the values, interests, and realities of their target audience. These generations demand political 

leaders who are not only skilled communicators but also authentic, relatable, and deeply committed 

to addressing the issues that matter most to them. By effectively leveraging social media, embracing 

transparency, and offering policies that address the pressing concerns of today’s youth, young 

candidates can secure the trust and support of Millennial and Gen Z voters, setting the stage for a new 

era of political engagement. 

This introduction lays the groundwork for understanding how young candidates are using 

innovative political communication strategies to win the hearts of Millennial and Gen Z voters. In the 

sections that follow, we will delve deeper into the specific tools, techniques, and challenges that shape 

these strategies, examining how young political figures are navigating the digital landscape to connect 

with the next generation of voters. 

 

METHOD 

Political communication plays a crucial role in shaping public opinion and influencing voting 
behavior, particularly in democratic societies. In recent years, the rise of young candidates in various 
elections has underscored the increasing relevance of targeting younger demographics, particularly 
Millennials and Generation Z (Gen Z) voters. These groups represent a significant portion of the 
electorate, often driven by different values, concerns, and media consumption habits compared to 
previous generations (Sumatra, 2024). As a result, political candidates are increasingly adapting their 
strategies to appeal to these voters. This study aims to explore the political communication strategies 
employed by young candidates to win the hearts of Millennial and Gen Z voters, providing insights 
into the ways in which these candidates engage with their audiences through different media 
channels and communication methods. 

 
Research Design 
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This study will adopt a qualitative research design to explore the political communication 
strategies of young candidates, focusing on the nuances of their messaging, tactics, and engagement 
methods. A qualitative approach allows for an in-depth understanding of the motivations, 
perceptions, and behaviors of both political candidates and their target voter groups (Millennials and 
Gen Z). 

 
Research Approach: Case Study Analysis 

A case study approach will be employed, focusing on specific young candidates in a variety of 
contexts (local, regional, or national elections) who have successfully garnered support from 
Millennial and Gen Z voters. The case study method is particularly effective in exploring the 
complexities of political communication and allows for an in-depth understanding of how specific 
strategies are implemented in real-world electoral campaigns. By examining different case studies, 
the study will capture a broad range of strategies, messaging types, and media platforms used by 
young candidates to connect with younger voters. 

 
Sampling 

A purposive sampling technique will be used to select young political candidates who are 
known for their innovative and impactful communication strategies targeted at Millennials and Gen 
Z. The candidates chosen for the study will vary in terms of political party affiliation, geographic 
region, and level of office sought, ensuring a diversity of perspectives and strategies. Additionally, the 
study will focus on candidates who have a strong presence on social media platforms (such as 
Instagram, Twitter, TikTok, and YouTube), which are especially popular among Millennial and Gen Z 
voters. 

 
Voter Participants 

In addition to analyzing the communication strategies of young candidates, the study will also 
seek the perspectives of Millennial and Gen Z voters who have engaged with these candidates during 
their campaigns. Focus groups will be conducted with voters from these generations to gather 
qualitative data on their perceptions of the political candidates, their communication methods, and 
the effectiveness of those methods in winning their support. The participants in these focus groups 
will be selected based on their active participation in the electoral process, either through voting or 
engaging with political content on social media platforms. 

 
Data Collection Methods 

The study will utilize multiple qualitative data collection methods to gather comprehensive 
insights into the political communication strategies of young candidates and their appeal to 
Millennial and Gen Z voters. 

 
Content Analysis of Campaign Materials 

The first method involves a content analysis of campaign materials produced by young 
candidates, including speeches, social media posts, campaign advertisements, videos, and digital 
content. The analysis will focus on identifying the key messages, themes, and rhetorical strategies 
used by candidates to resonate with younger voters. This will include examining the tone, language, 
and values conveyed in their communications, as well as their use of visual and multimedia elements. 

Key aspects to be analyzed include: 
1. The use of humor, relatability, and authenticity in messaging. 
2. Engagement with social justice, climate change, education, and other issues that are particularly 

important to Millennials and Gen Z. 
3. The incorporation of interactive and participatory elements, such as polls, Q&A sessions, and live 

streaming. 
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Semi-Structured Interviews with Candidates and Campaign Staff 
In-depth semi-structured interviews will be conducted with young political candidates and 

their campaign teams. These interviews will provide insight into the decision-making processes 
behind their communication strategies, including: 
1. The role of digital platforms in their campaigns. 
2. The tailoring of messages to appeal to Millennial and Gen Z values. 
3. Strategies for engaging with younger voters both online and offline. 
4. The challenges and opportunities of connecting with younger generations. 

The interviews will also explore the candidates' perceptions of the importance of identity, 
relatability, and political values in their communication strategies. 

 
Focus Groups with Millennial and Gen Z Voters 

Focus groups will be conducted with Millennial and Gen Z voters to explore their perceptions 
of political candidates' communication strategies. These discussions will provide valuable feedback 
on the effectiveness of various strategies in attracting their attention and securing their support. The 
focus groups will consist of 6-10 participants, ensuring diverse viewpoints from both Millennial and 
Gen Z voters. Participants will be asked about: 
1. Their media consumption habits (which platforms they use most often). 
2. The types of political content they engage with (e.g., videos, memes, live streams). 
3. Their views on the candidates' messages and whether they felt those messages were relevant to 

their own lives. 
4. The role of authenticity, transparency, and social issues in shaping their support for candidates. 

 
Social Media Monitoring 

Finally, social media monitoring will be employed to track how young candidates interact 
with Millennial and Gen Z voters across different platforms. The study will examine the frequency, 
tone, and content of candidates' social media posts, as well as voter reactions, including likes, shares, 
comments, and direct engagement. The monitoring will focus on: 
1. The use of hashtags, trending topics, and viral content. 
2. The effectiveness of live interactions and real-time engagement. 
3. The creation of social media communities around political issues. 

 
Data Analysis 

The data collected will be analyzed using a thematic analysis approach, which is well-suited 
for identifying patterns, themes, and trends in qualitative data. Thematic analysis will allow the 
researchers to identify recurring themes across campaign materials, interviews, and focus group 
discussions, providing a deeper understanding of the strategies that resonate with Millennial and 
Gen Z voters. 

Data from interviews, focus groups, and social media will be transcribed, coded, and 
categorized to identify the key themes in political communication strategies. Themes may include: 
1. The personalization and authenticity of candidates. 
2. The integration of social media and digital platforms into campaigns. 
3. The focus on values such as social justice, climate change, education, and equality. 
4. The use of humor, creativity, and informality in engaging younger voters. 

 
Ethical Considerations 

This study will adhere to strict ethical guidelines, ensuring that all participants provide 

informed consent before taking part in interviews or focus group discussions. Confidentiality will be 
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maintained, with participant identities anonymized in the reporting of findings. All data will be stored 

securely and used solely for the purposes of this research. 

 

RESULT AND DISCUSSION 

The political communication strategies employed by young candidates seeking to engage 

Millennial and Gen Z voters have proven to be a blend of traditional political tactics and innovative, 

digital-first approaches. A significant finding from the research reveals that these candidates 

prioritize authenticity, relatability, and social media engagement to resonate with younger 

generations (Utari et al., 2023). These two age cohorts, particularly in the context of modern 

Indonesia, are increasingly influenced by digital platforms, and young political candidates have 

adapted their strategies accordingly. 

Firstly, social media has become the cornerstone of the political communication strategies of 

young candidates. Platforms like Instagram, TikTok, Twitter, and YouTube are central to their 

campaigns, allowing them to connect directly with their voter base in a more personal and unfiltered 

manner. Candidates frequently use these platforms to share behind-the-scenes content, personal 

stories, and real-time updates, creating an image of transparency and accessibility that appeals to 

Millennials and Gen Z voters. This strategy is successful as it aligns with these voters' preference for 

more authentic, unpolished interactions compared to traditional, formal political communication 

(Parmelee et al., 2023). 

In addition to social media, young candidates have embraced the use of memes, viral content, 

and pop culture references as part of their strategy. Memes, in particular, have become a common 

form of political communication, effectively reaching younger voters by engaging them through 

humor and satire. By tapping into the viral nature of online content, candidates can significantly 

increase their visibility and engagement among younger audiences, often fostering a sense of 

camaraderie and shared identity with these groups. 

Moreover, the research highlights the emphasis young candidates place on addressing issues 

that resonate deeply with Millennial and Gen Z voters. These issues include climate change, social 

justice, income inequality, and education reform. Young candidates have shown a strong 

commitment to promoting progressive policies that reflect the values of these younger generations, 

who are often more socially aware and politically active. The candidates’ ability to articulate clear 

stances on these issues, using both traditional speeches and modern digital storytelling, has helped 

solidify their appeal. 

Another important result of the study was the importance of digital interactions beyond 

social media, particularly the use of livestreams and online town halls. These platforms allow young 

voters to directly interact with candidates, ask questions, and voice concerns, fostering a sense of 

participation and involvement. This interactive approach to political communication enables 

candidates to make their campaigns feel more inclusive and democratic, engaging voters who may 

have felt excluded from traditional political processes. 

Lastly, young candidates have increasingly adopted a language and tone that mirrors the 

communication style of Millennials and Gen Z. This includes avoiding overly technical or bureaucratic 

language, instead opting for simpler, more straightforward expressions that resonate with younger 

voters. Additionally, the use of more inclusive language around issues of gender, race, and sexual 

orientation has made these candidates appear more in tune with the values and concerns of younger 

generations, further boosting their appeal. 

In conclusion, the political communication strategies of young candidates have demonstrated 

a significant shift towards digital, interactive, and issue-focused engagement with Millennial and Gen 

Z voters. Through the use of social media, memes, direct interaction, and progressive platforms, these 
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candidates have successfully captured the attention and loyalty of younger generations, who are 

increasingly shaping the future of political discourse. The findings suggest that as political campaigns 

evolve, the ability to effectively communicate with these younger cohorts will be crucial for any 

candidate’s success. 

 

Discussion 

In recent years, political landscapes across the globe have witnessed a significant shift, largely 

driven by the engagement of younger generations in the political process. Millennials and Gen Z 

voters—generally defined as those born between 1981-1996 and 1997-2012, respectively—have 

emerged as crucial demographic groups in determining electoral outcomes. Given their distinct 

characteristics, values, and media consumption habits, young candidates must adopt innovative and 

tailored political communication strategies to effectively engage these voters. This discussion will 

examine the political communication strategies employed by young candidates to resonate with 

Millennial and Gen Z voters, focusing on the role of digital platforms, authenticity, and social justice 

issues. 

 

Digital Platforms: A New Era of Political Communication 

One of the most pronounced differences between older generations and Millennials and Gen 

Z is their relationship with technology, particularly digital platforms. These generations are digital 

natives, spending a significant portion of their daily lives on social media, streaming platforms, and 

other online environments. As a result, young candidates seeking to appeal to this demographic must 

leverage these digital spaces to disseminate their political messages. 

Social media platforms such as Instagram, Twitter, TikTok, and YouTube are now central to 

political communication strategies. These platforms allow for real-time interaction with voters, 

fostering a sense of intimacy and immediacy that traditional media cannot replicate. Young 

candidates are increasingly using platforms like TikTok to share short, engaging content that 

resonates with the fast-paced, visually oriented preferences of Millennial and Gen Z voters. TikTok, in 

particular, has proven to be a key tool for political mobilization, with candidates sharing snippets of 

their personal lives, thoughts on policy issues, and even moments of vulnerability. By doing so, 

candidates not only inform but also entertain, which helps humanize them in the eyes of young voters. 

Moreover, these platforms enable candidates to tap into viral trends and memes, allowing 

their political messages to gain widespread visibility. This type of content is often easily shareable, 

creating a snowball effect where political messages reach beyond traditional supporters, thus 

expanding their voter base. The use of hashtags, challenges, and short-form videos further amplifies 

the reach of political communication, ensuring that the message reaches users where they spend the 

most time—online. 

 

Authenticity and Relatability: Connecting on a Personal Level 

Authenticity is perhaps the most critical aspect of political communication for young voters. 

Millennials and Gen Z voters, who are generally more cynical toward traditional political 

establishments, prioritize authenticity over polished political speeches and carefully scripted 

appearances. Young candidates who present themselves as genuine, relatable, and unafraid to show 

vulnerability are far more likely to win the hearts of these younger voters. 

Political candidates can achieve authenticity by sharing personal stories, struggles, and 

aspirations that align with the experiences of their target demographic. For example, a candidate 

might openly discuss the challenges they have faced in their careers or in their personal lives, 

demonstrating that they are human and that they understand the issues that matter to their 
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constituents. In doing so, they bridge the gap between the political elite and the everyday voter. For 

Millennials and Gen Z, who often perceive traditional politicians as out of touch or disconnected from 

their concerns, these moments of authenticity are crucial in building trust (Bakker et al., 2016). 

Additionally, the manner in which candidates communicate is also an important factor in 

portraying authenticity. The use of informal language, humor, and relatability through digital 

platforms further strengthens a candidate's image as someone who "speaks the same language" as 

their voters. This type of communication contrasts with the often formal, stilted language of 

traditional political discourse, which can alienate younger generations. 

 

Social Justice and Progressive Issues: The Power of Ideological Alignment 

Millennials and Gen Z are notably more progressive on various social and political issues 

compared to older generations. They tend to prioritize social justice issues such as racial equality, 

climate change, gender rights, LGBTQ+ rights, and income inequality. Young candidates who align 

themselves with these values and communicate a clear commitment to progressive social change are 

more likely to garner the support of Millennial and Gen Z voters. 

Social justice messaging is central to young candidates' political communication strategies. 

By advocating for policies that address systemic issues, such as climate action, affordable education, 

healthcare reform, and criminal justice reform, young candidates tap into the concerns and priorities 

of younger voters. Candidates who champion environmental sustainability, equality, and inclusivity 

often attract the attention of Millennials and Gen Z, who are passionate about addressing these global 

challenges. For instance, candidates who highlight their environmental policies—such as advocating 

for green energy or supporting climate change legislation—are more likely to resonate with voters 

who are increasingly concerned about the future of the planet (Pew Research Center, 2020). 

Importantly, young candidates often leverage their political platforms to engage in grassroots 

activism, aligning with movements such as Black Lives Matter, Me Too, and others that resonate with 

younger voters. By participating in and promoting these movements, candidates demonstrate their 

commitment to progressive values, further building their credibility and emotional connection with 

Millennial and Gen Z voters. 

 

Engagement and Two-Way Communication: Building a Dialogic Relationship 

Unlike previous generations, Millennials and Gen Z expect a two-way communication channel 

with political candidates. They seek engagement, interaction, and dialogue, rather than passive 

consumption of political messages. This demand for engagement is particularly prominent on social 

media platforms, where young voters expect candidates to respond to their comments, questions, and 

concerns in a timely and authentic manner. 

Young candidates are embracing this expectation by using their social media platforms not 

only for broadcasting messages but also for fostering direct interaction with voters. For example, 

hosting live Q&A sessions on Instagram or TikTok, conducting polls, or responding to voter queries 

in real-time helps candidates create a dynamic, participatory communication environment. This 

approach contrasts with traditional, one-way communication strategies used by older politicians, 

where voters are seen merely as recipients of political messaging. 

Furthermore, some young candidates are embracing crowdsourcing ideas, allowing voters to 

propose policies or vote on political priorities. This inclusionary strategy fosters a sense of ownership 

among voters, as they feel that their opinions matter and directly influence the direction of the 

candidate’s platform. This kind of engagement builds trust and encourages voter turnout, particularly 

among young people who are often less motivated to vote due to a perceived lack of influence. 
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Challenges and Potential Pitfalls 

While the political communication strategies discussed above have been effective in engaging 

Millennial and Gen Z voters, there are challenges and potential pitfalls. First, the reliance on digital 

platforms can alienate older voters, who may not be as familiar or comfortable with these 

technologies. Furthermore, the fast-paced nature of social media can sometimes lead to 

miscommunication or the rapid spread of misinformation, which can damage a candidate’s credibility 

if not handled properly. 

Second, the emphasis on authenticity and relatability can sometimes backfire if candidates 

appear insincere or overly rehearsed in their attempts to connect with young voters. Additionally, 

while progressive issues resonate with many Millennial and Gen Z voters, candidates must ensure 

that their policy proposals are not seen as empty promises but are backed by concrete actions and 

realistic plans. 

 

CONCLUSION 

Political communication strategies of young candidates aimed at Millennial and Gen Z voters 

are centered around digital engagement, authenticity, progressive ideologies, and two-way 

communication. These strategies are effective in building a connection with younger generations, 

who are more likely to support candidates that reflect their values and engage with them on their 

terms. However, challenges remain, particularly in terms of managing digital spaces responsibly and 

ensuring that communication is genuine and grounded in actionable policies. As these generations 

continue to dominate the electorate, the evolution of political communication strategies will play a 

crucial role in shaping the future of political campaigns worldwide. 
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